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Be a better

[Wustrator

__Learn the secrets of professional illustration
__Discover the hottest new trends and artists
__Meet the legendary Gary Taxali

Plus 26 pages of creative tutorials

| Money matters

{ Designindepth

How much money do you

need to start a design — How Rod Hunt sold 250,000 books
business? And where do —Top new creative workstations [
you get it from? — Always keep your clients happy 3

Edt What b ITI'-!LS means to dusignlars

L

-i- Japan's rising stars __ All-new InDesign style tec hnliques ﬂu hE Hunﬁtruht in pruflle
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\ f “¥ou dor't one day decide to have ethics
inyour business —you always have
them” Garrick Webstervisi=( sary Taxali
In loronto to discuss design pnnciples
and the magic of a litthe whimsy
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some time to create from
your heart on a wealdy
basis; that’s the onby way &2
you'lladvanceandcreate
animpact @@
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LIS EN HCOE

Gary Taxali
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